Abstract
Introduction: The Chinese in Austria
The history of the Chinese in Austria is rather short.
1 Numbers of Chinese immigrants started to rise only after the beginning of China's reform and opening policy in 1978, numbering from about 800 in the beginning of the 1980s to approximately 35,000 persons today. Nevertheless, there is some uncertainty about the exact numbers of people of Chinese descent living in Austria, since in official statistics only those with Chinese citizenship are taken into account. Beyond those statistically confirmed 15,000 Chinese passport holders, it is impossible to provide any exact data for the second and third immigrant generation, the naturalised citizens, or the illegal immigrants, all of whom are included into the notion of 'overseas Chinese.' 2 The Chinese Diaspora in Austria is by no means a homogeneous group; it can be differentiated according to origin, occupation, social status, dialect, or time of arrival, to name only a few potential categories. However, in the eyes of Austrian people, Chinese immigrants are usually regarded as a single, coherent community. Austrian media convey the image of Chinese immigrants as a hard-working, business-minded, frugal but nevertheless exotic group of people, or as members of the Chinese mafia and human trafficking gangs (Schäfer 2014) . In both cases, the media are implying the existence of a Chinese parallel society which is beyond reach for members of the mainstream society. It is against this background of an oversimplifying (and often obscure and even criminalising) image of the Chinese in Austria that I attempt to describe, as well as define what it means to be 'Chinese' in this country. In other words, this article examines overseas Chinese identity in Austria departing from the following questions: How do overseas Chinese manage and articulate their identities after arriving in Austria? Do they maintain their Chinese identity and function as the 'fifth column' of the rising People's Republic, as frequently implied by Western media (e.g. Manager Magazin, 3 April 2012)? Do they assimilate and become Austrian? Or do Chinese immigrants create something new, something hybrid which is neither Austrian nor Chinese-but overseas or Austrian Chinese?
These questions are addressed by analysing the Chinese language weekly Ōu-zhōu Liánhé Zhōubào Àodìlì 欧洲联合周报奥地利 (hereafter: Europe Weekly), the most influential newspaper among Chinese immigrants in Austria. Media provides us with insight into the condition of immigrant communities, since they serve as source of information and communication tool for community members (Oswald 2007) . It is to be understood as an important part of the Austrian Chinese Lebenswelt. Media influence the community's closeness to or distance from Austria as well as China and, therewith, takes part in the process of negotiating Austrian Chinese identity.
Prior to answering the research question of overseas Chinese identity in Austria, it is necessary to discuss three issues that will lay the ground to the analysis of Europe Weekly: First, how is the term identity understood in this article? How does a given group's identity come into being, develop, and change? Second, what points of reference or identity options have, in theory, an impact on overseas Chinese identity in Austria? Third, how does print media production and consumption influence the formation of identity? After discussing these theoretical issues of identity building, I will present the findings of the content analysis of Europe Weekly. The latter consisted of a quantitative and qualitative content analysis (Mayring 2000) of eight issues of the newspaper from 17 March to 5 May 2008, with the qualitative content analysis focusing on the Europe Weekly's reporting of the 2008 Tibet unrest. The overseas Chinese newspaper's coverage will be analysed and compared to the media portrayals in the Austrian daily Die Presse and in the mouthpiece of the Chinese Communist Party (CCP), the People's Daily (Rénmín Rìbào 人民日报), in order to understand how overseas Chinese identity in Austria is managed during a time of crisis.
Cultural Identity
The word 'identity' has its root in the Latin noun identitas, which means 'the same'. Cultural identity refers to sameness according to customs, practices, values, and world views that define social communities such as those based on nationality, ethnicity, or race. Furthermore, it refers to a sense and imagination of who we are and where we belong to and, most importantly, how we relate to other groups. In other words, cultural identity is a group's self-definition vis-à-vis an environment that is perceived as different (Hall 2004; Sen 2007) . In the following section I aim to answer how identity comes into being.
While identity was portrayed as something fixed and clearly defined for a long time, the exact opposite proves true according to more recent research. It is socially constructed, and this process of construction is, to put it simply, driven by two forces: Cultural identity is dependent on self-ascription-that is, the self-definition of a community of people-and ascription-that is, the definition by others. People define and construct their identity according to their own experiences and perceptions as well as in interaction with and in relation to neighbouring groups. To be more precise, cultural identity is, above all, constructed through difference (Hall 2004) . Identity cannot simply rely on self-reference, but depends on a group's imagination of being different from its environment or other groups at a given time and place. Such differences find their expressions in language, moral values, habits, customs, and all the other areas of the Lebenswelt. Since the environment changes over time, the notion of the self changes too.
A group's ability to select and exclude in its own right what it perceives as the 'self' and the 'other' is a fundamental aspect for the formation of identity. Nevertheless, identities are not simply a matter of in-group choice, since resources for identity formation also derive from a group's specific socio-cultural context (Cornell and Hartmann 2010; Phinney and Ong 2007) . Thus, it is also the surrounding sociocultural environment, or the 'constitutive outside' (Hall 2004: 17) , that has an impact on a group's self-definition. The environment provides the stimulus for a group's identity transformation: When environments change, the consequence is a necessity to redefine oneself in the presence of altered circumstances. What was deemed a valid element of identity formation in one situation can be questioned or eradicated in the next-as in the case of immigration. Former ascriptions can lose their validity and thus be altered, enriched, or changed completely in the course of time. In this sense, identity is, freely adopted from Harrell, a group's 'conscious selection of some of the available evidence' (Harrell 1995: 5) provided by the group's environment.
The process of in-group selection is highly competitive (Gergen and Gergen 2009) . Different members of a community have different ideas of how to describe their own group. Identity requires a consensus about the perception of what is true, correct, and good-in other words, it requires a master narrative about the group's self that is accepted by the members of this group. The process of selecting and reselecting includes all members of the given group, who negotiate and try to come to terms with the question about their 'self'. As a consequence, there is no single way of imagining what it is to be overseas Chinese in Austria. To the contrary, both different people and groups have different understandings of this term, each of them competing with each other about the 'true' meaning of 'Chineseness abroad'. Nevertheless, any individual identity is articulated and portrayed by its holder as fixed within clearly defined borders.
To sum up, the definition of identity in this article follows constructionist theories (Berger and Luckmann 2009) and not essentialist principles. Identities are presumed to be socially constructed, relational, contextual, and fluid. It is understood that identity is the result of an interplay between an external environment that influences a group's perception of itself, and a community's in-group selection vis-à-vis this environment. Thus, interactions both within the Chinese community and between members of the Chinese community and outside groups constitute overseas Chinese identity.
This perspective, on the one hand, implies a focus on the institutions established by overseas Chinese in Austria that allow for in-group communication and interaction and, thereby, provide platforms for negotiating identity. It is widely assumed that overseas Chinese identity formation mainly relies on the following three institu-tions: associations, media, and language schools (Sun 2006) . Research on these socalled 'three pillars' of overseas Chinese communities therefore can be seen as a viable approach to questions of Austrian Chinese self-perception. On the other hand, the above theory of identity formation asks for an examination of the socio-cultural environment that influences the identity construction of overseas Chinese in Austria. If identity has to be understood as embedded within a set of different influencing factors, we have to ask what environmental socio-cultural 'others' are exerting their influence or even try to impose a homogenised identity on overseas Chinese in Austria.
In the following, I will explore four ideal-typical socio-cultural spaces expected to contribute to identity formation, including the place of residence (or host country), the place of origin (or home country), the local Chinese community in Austria, as well as the transnational Chinese diaspora. Each and every of the four sociocultural spaces are potential points of reference that may simultaneously influence the formation of Chinese identity in Austria by offering spaces for identification.
Identity Options
In this section, the elements of the 'constitutive outside' of overseas Chinese will be investigated and compared, namely Austria, China, and local as well as transnational overseas Chinese communities. I will examine each of these four potential points of reference that influence the formation of overseas Chinese identity in Austria, before turning to a discussion of the impact of on immigrant community's identity construction in the following section.
Place of Residence: Austria
One important factor that influences the construction of overseas Chinese identity is the place of residence. Two aspects are crucial in defining an immigrant group's ability to integrate or even assimilate into a host society and to identify with its values and habits, namely the degree of openness of the host country towards immigrants and the willingness and capability of immigrants to adjust to the new environment. If both requirements are met, identification with the host society may lead to assimilation, which implies a complete absorption of immigrants into the host society. Some authors, such as Wang Gungwu (1991: 136) , take the-obviously controversial-view that '[f]or most Chinese abroad, it is the non Chinese environment that impinges on their lives most directly.' While it is true that assimilation is by no means the only option for immigrant groups in a foreign country (as was long held in social sciences), Wang reminds us that it should still be regarded as one potential outcome of the immigration process. In fact, in research on immigration since the late 1990s, we can observe a 'revived interest in assimilation' (Morawska 2004 (Morawska : 1372 Brubaker 2010; Hsu and Serri 1998) .
Despite the fact that the second Austrian Report on Migration and Integration (Österreichischer Integrations-und Migrationsbericht; Faßmann 2007) criticises the overall state of immigrants' integration in Austria, a closer look into the conditions and structures of the Chinese community in Austria and its members' interactions with non-Chinese Austrian society allows for a distinctly more positive picture. Efforts both on the part of the Austrian state and society as well as by overseas Chinese individuals and organisations for promoting integration of Chinese migrants in Austria should not be overlooked. Actors on both sides provide information and services aiming at fostering integration, such as German language courses, legal advice, informative meetings for restaurateurs, or leisure activities and projects of civic education to name a few. Austrian institutions like the MA 17, 3 the Chamber of Commerce, or the Integrationsfonds 4 keep close relations with organisations and individuals of the Chinese community. At the same time, overseas Chinese associations and language media frequently stress the need for the Chinese to 'enter the mainstream society' and convey the image of Austrian Chinese as a well integrated and respected group. Both Austrian and overseas Chinese institutions constitute opportunity structures that are likely to increase the overseas Chinese willingness to identify with Austria. Furthermore, Austrian politicians use immigrant media to convey the narrative of Vienna as a multicultural place and of Chinese immigrants as an integral part of the cultural attractiveness and economic success of the Austrian cities (Schäfer 2014) . There are no Chinatowns in the sense of residential segregation neither in Vienna nor in other Austrian cities. Instead, Chinese are scattered throughout the cities, therefore being in contact with local neighbors (Mosleh 2012) . Overall, albeit the somewhat problematic integration policy as described in the Report on Migration and Integration, Austria can be regarded as a potentially important point of reference for a positive identification.
Place of Origin: China
Since the beginning of the Reform and Opening policy, China seeks to (re-)establish a tight relationship with the overseas Chinese, since at least parts of them promise enormous financial, intellectual, and political resources for China's modernisation. China takes measures to both strengthen the emotional ties of the overseas Chinese with the homeland and to integrate them into nation state structures (Weggel 1999; Thuno 2001; Barabantseva 2005) .
The term 'overseas Chinese' (huáqiáo huárén 华侨华人), as understood in the PRC, includes both Chinese passport holders and ethnic Chinese with foreign citizenship. Overseas Chinese are regarded as part of the 'big Chinese family' grouped around the Chinese Communist Party. According to this notion of belonging, they are bound to China by ties of blood, descent, and culture, as well as by sharing the state's modernising goal (Nyiri 2002) . Thus, there is a deep-rooted assumption that overseas Chinese belong to China and not to their country of residence. As such, overseas Chinese affairs have come to be regarded as a matter of national interest.
In accordance with the PRC's official overseas Chinese discourse, between 1977 and the mid-1980s, a number of political bodies were created (or re-created, after they were suppressed during the Cultural Revolution) for dealing with overseas Chinese matters. The implementation of China's overseas Chinese policy is basically in the hands of the Overseas Chinese Affairs Office (OCAO), re-established in 1978, and the local Chinese Embassies. Beside these key actors, a number of official and semi-official policy agencies are involved in overseas Chinese politics. The objective of this apparatus of overseas Chinese affairs is to establish direct links with the overseas Chinese all over the world and to guarantee the Chinese state's closeness to them. China sends out OCAO delegations to meet with overseas Chinese around the world and invites overseas Chinese to visit the country in order to bolster the ties with them. Furthermore, the PRC compiles and provides teaching materials for local Chinese schools and offers training to local teachers. At the same time, Chinese national media foster the cooperation with overseas Chinese newspapers and websites (Barabantseva 2005) . Chinese embassies and other institutions encourage and assist the establishment of overseas Chinese associations and organise conferences and workshops about 'hot' topics, such as Tibet or the Senkaku/ Diaoyu Islands. As a result of such political measures, around 25 out of 55 overseas Chinese organisations in Austria are-in one or the other way-linked to organisations of the Chinese state. Thus, dealing with PRC authorities has become the norm for a large number of overseas Chinese individuals and organisations (Schäfer forthcoming). China uses these channels to undertake extensive propaganda in order to claim the identity of overseas Chinese.
This short outline of China's overseas Chinese policy illustrates the PRC's ability and intention to exercise influence over overseas Chinese identities. Against this background, Elena Barabantseva (2005: 14) writes about a 'de-territorialised ideology of nationalism'. From the perspective of the PRC, overseas Chinese in Austria are regarded as citizens of a de-territorialised Chinese state. Hence, the PRC be-comes a second important factor that potentially influences overseas Chinese identity construction in Austria.
Third Spaces
Migration studies have been focusing for a long time on processes of assimilation or marginalisation exclusively as the two contradicting elements of the migration process due to strong bonds with the place of origin. Tang Lu (2004: 5) has criticised this 'false opposition of [homeland] "nationalism" and "assimilation"' as a misleading concept that mistakenly implies that these two points of reference are the only available choices for overseas Chinese in forming their identities. Inspired by Tang Lu and others, I would like to add two further social spaces as potential factors shaping Chinese identity in Austria: local Chinese communities and transnational Chinese communities, both being manifestations of overseas Chinese hybrid or third culture identities.
The term 'third culture' (or third space) derives from Homi Bhabha's groundbreaking book The Location of Culture (1994) . It refers to a social space where the cultures of the host country and the country of origin clash and fuse. Both Chinese local and transnational communities can be considered third spaces, intermixing aspects of both the home and the host society and thereby creating something new. However, as understood in the context of this article, they differ from each other in terms of the openness towards the host and home country. The local third space is understood-freely adopted from the original concept-as a form of hybridity that is not compatible with either the home or the host country but leads to ghettoisation as well as marginalisation from both places. In contrast to this, the transnational space is shaped by a hybridity that embraces the home and the host country as well as potentially other countries. It refers to immigrant's life horizons that are shaped simultaneously by the countries of origin and residence, and that can be influenced by co-ethnics in third countries.
Local Third Space
Whether overseas Chinese integrate into the mainstream society or not 'depends in part on the number of Chinese in each country' (Wang 1991: 146) . In other words, the bigger the Chinese community, the bigger the chance to live a life strongly confined to this community. Empirical data show that many immigrants are encapsulated in their ethnic community, voluntarily or not (Morawaska 2004), as they often do not have the skills and abilities or the necessity and the wish to adapt to the mainstream society. At the same time, immigrants who left their home country years ago may find out that they have lost the sense of what is going on in their home country and that their knowledge about it is increasingly outdated. This holds true especially for transitional societies like China, which has undergone rapid social and cultural change since the beginning of Reform and Opening (Chen 2006) .
Even if some authors take the view that certain social structures of ethnic communities foster the integration into the mainstream society (for example, Kissau 2008), this is not necessarily true in all cases. Instead, a strong orientation towards the ethnic community might become a permanent condition. In this case, ethnic communities function as a mobility trap that further estranges an immigrant from the host and the home country, a phenomenon that is called intra-group assimilation (Esser 1986; Treibel 1990 ). An important factor that influences intra-group assimilation is the so-called 'institutional completeness' of the ethnic community:
The presence of formal organizations in the ethnic community sets out forces that have the effect of keeping the social relations of the immigrants within its boundaries. It tends to minimize out-group contacts… The communities showing the highest degree of institutional completeness have a much greater proportion of their members with most of their personal relations within the ethnic group (Breton 1964: 196) .
The degree of institutional completeness of the local Chinese community in Austria is reflected in the following numbers: Chinese in Austria have founded more than 55 associations, two newspapers, two websites, one TV program, and six schools. Although some of these institutions are aiming at enhancing integration in Austria or at nationalism towards the People's Republic, rather than reinforcing intra-group assimilation, the numbers still remain impressive and point to a high potential of organising oneself within the immigrant society. Beyond these organisations, the ethnic economy contributes to the institutional completeness of the local Chinese community. 2,000 Chinese restaurants, 50 Asia shops, and a comprehensive service sector provide multiple possibilities for economic integration into the Chinese community, especially in Vienna (see the Telephonebook for Chinese in Austria, 2012). All basic human requirements-such as finding friends, earning money, solving everyday life problems-can be met within the highly organised and institutionalised ethnic community. Thus, Chinese immigrants in Vienna could easily lead a life that is strictly confined to their own community without coming in contact with non-Chinese in Austria-and with people back in China. The local Chinese community in Austria (and especially in Vienna), therefore, can be regarded as a third important factor to the formation of the cultural identity of overseas Chinese.
Transnational Third Space
Transnationalism refers to a social phenomenon of increasing interactions between people across national borders. The term was first used in the 1980s and has long since become the leading theme in migration studies. Although there are somewhat different definitions of the meaning of transnationalism, the original definition of Basch, Glick-Schiller, and Blanc remains the most common one. They state that transnationalism is understood as 'the process by which immigrants forge and sustain multi-stranded social relations that link together their societies of origin and settlement' (Basch et al. 1994 : 7)-and, in addition to this, often societies in third countries. On the basis of Basch's et al. pioneering study, many authors claim that today's immigrants are much less willing to embrace just one national culture compared to past generations. Instead, they are so immersed in the cultures of different countries, that they belong to no one but cultivate national loyalties and allegiance to multiple locations. As a consequence, they create multiple and hybrid identities that 'mix and match' elements of different cultures and are less anchored in one specific territory (Pries 2008) .
In accordance with this trend in migration studies, many authors claim that transnationalism has given rise to new forms of lifestyles and consciousness of overseas Chinese (Nonini and Ong 1997; Pieke et al. 2004; Nyiri 2002 and . Overseas Chinese transnationalism can be observed on both individual and organisational levels. Not only overseas Chinese individuals in privileged positions but also nonelite immigrants are increasingly able and willing to move in geographically complex social spaces. Many Chinese immigrants have ties with relatives and friends not only back in China, but also in different European countries. Through such networks, immigrants are simultaneously informed about opportunity structures in different places, always ready to move, thereby converting geographically dispersed localities into a single social space. As a consequence, transnational Chinese loyalties become attached to different social spaces, transcending any classic 'either-or' patterns.
Since the 1990s, we can observe that Chinese immigrants in Europe do organise themselves at a transnational level (Li 1999) . Some associations are scattered all over Europe, whereas others are limited to only a few European countries. These new forms of community organisation facilitate social, cultural, political, and business ties among overseas Chinese in different places, often including China and several host countries. In Austria, too, some overseas Chinese organisations operate mainly on the transnational level. The Austria-China Council for the Promotion of International Trade, for example, aims to promote economic and cultural relations between Austria and China as well as other countries, while the Übersee-chinesenkomitee (Overseas Chinese Committee) is aiming at promoting the mutual understanding and friendship among Austrian and Chinese peoples. Both associations include overseas Chinese, Chinese, and non-Chinese members (Schäfer forthcoming) .
The internet plays an important role in the development of transnational networks. It can criss-cross and transcend national boundaries without physical movement, and enables users to simultaneously take part in the life of both the host and the home countries-even in third countries as well. The internet fosters stronger and richer connections with like-minded people elsewhere and makes it easy to bring these dispersed groups together (Ding 2007) . To conclude, in many fields of Chinese immigrants' everyday life we can observe the transnationalisation of social practices, and even identities, through sustained cross-border involvement on the individual, organisational, and media level.
To sum up, overseas Chinese in Austria are exposed to identity options that emanate from four different ideal-typical social spaces, namely Austria, China, as well as local and transnational third spaces. Combined, the four social spaces constitute a framework within which the meaning/s of overseas Chineseness is/are constructed and contested. Chinese in Austria may simultaneously establish affiliations with one, two, three, or four spaces as discussed above.
Media and Identity Construction
As narratives play a central role in the construction of identities, overseas Chinese media is one of the instruments that are involved in the contested process of identity construction (Shi 2010) . If departing from the established views that to tell stories is a way of making sense of life (Bruner 2003) , and that identities refer to 'the story we tell of ourselves and which is also the story others tell of us' (Sarup 1994: 95) , it becomes evident that today's search for identity and belonging is closely intertwined with media production, that is the creation, circulation, and implementation of media narratives. As discussed above, identities are negotiated among members of a given group and require master narratives that provide a consensus about a group's selfperception. Media are able to impose hegemonic models of identity by creating such master narratives. Since media consumption is '[o]ne everyday practice of being Chinese' (Sun 2006: 2) , the media allow the individual reader to 'educate' him or herself in Chineseness (Wickberg 2007) and helps the group to 'form its own distinctive cultural identity' (Tang 2004: 6) . Chinese media distributed in Austria, therefore, offer certain versions of Chineseness to the members of the community.
Europe Weekly, the oldest Chinese language newspaper in Austria, was first launched in 1991 and has developed steadily ever since. Today, it claims a circulation of 5,000 copies, which makes it the highest-circulation Chinese language newspaper in Austria. It mainly targets the local Chinese speaking community, but also reaches out to Chinese in eastern European neighbouring states as well as to mainland China. It can be purchased in Asia-supermarkets in Austria and can be read cost free in most China restaurants in the country. Europe Weekly can be seen as a tool to participate in the struggle of defining the identity of Chinese immigrants in Austria. It selects and perpetuates certain images, information, and narratives available within the model set out above while, at the same time, leaving out others in order to create a unified picture of the meaning of being Chinese in Austria. Europe Weekly thereby helps to give its readers meaning to an otherwise complex world. Its narrative positions overseas Chinese in specific parts within the aforementioned social spaces. When ascribing certain attributes to the overseas Chinese in Austria, the media are trying to essentialise and hegemonise Chineseness. In this sense, media narratives are instrumental, as they are representing and thus promoting certain overseas Chinese role models and identities to their readers as the only available means of identification. Chinese language media in Austria serve as a platform, where Chinese immigrants can unfold their own identity narratives by selecting from the references provided by the Austrian, Chinese, local, and transnational overseas Chinese regimes of truth. Consequently, immigrant media coverage offers us the opportunity to study and understand overseas Chinese identities in Austria. It gives us the impression of a group's self-perception as well as its perception of the environment (Oswald 2007) . It is one of the available barometers for the formation and management of overseas Chinese identity in Austria.
Source: Schäfer forthcoming Austrian overseas Chinese are caught up at the intersection of multiple, sometimes conflicting social spaces. The rectangle model above represents the set of impact factors potentially influencing overseas Chinese identity formation. Departing from the assumption that 'being Chinese is what you make of it' (Christiansen 2003: 173) , the model is used as the theoretical foundation for the analysis of identity construction in the overseas Chinese Europe Weekly.
Analysis and Findings
In this section I will discuss the public representations of overseas Chinese identity in the Europe Weekly. The analysis of Europe Weekly will be presented in three parts. The first part will provide an overview of the organisation structure, the purposes, and the policies of the editor in chief and the (re-)sources of the Weekly's content. The second part will draw an outline of the content composition and, finally, in the third part, I will concentrate on the qualitative content analysis of the depiction of the 2008 Tibet crisis and the comparison of Europe Weekly's coverage with the reporting of the Die Presse and the People's Daily.
Organisational Structure and Content Sources
While Europe Weekly was originally founded by Chinese immigrants in Vienna, in 2006 it became integrated into the so-called Ōuzhōu Liánhé Zhōubào, a transnational organisation of Chinese language newspapers in Europe that is closely affiliated with the mainland Chinese Xīnmín Wǎnbào 新民晚报, a state controlled daily. The project was initiated by one of the oldest overseas Chinese newspapers, the Ōuzhōu Shíbào 欧洲时报, located in Paris, and the Xīnmín Wǎnbào in Shànghǎi 上海. These two newspapers cooperate to produce a pool of print-ready newspaper pages that are at free disposal to all cooperation partners. Between 2006 and 2011, nine small Chinese language weeklies in different European countries, including the Austrian Europe Weekly, joined the project, since it promised an improvement in editorial professionalism and layout as well as a diversification and increase of the content (Wáng 2007 ).
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As a consequence, one half of the formerly autonomous Europe Weekly has been produced in the PRC as well as in Paris ever since. In this way, China is able to control Chinese language media content beyond its national territory. Nevertheless, the remaining 50 percent of the newspaper's content is still produced and written independently in Austria. This locally produced part of the newspaper can be subdivided into three content categories: first, news and stories about the Chinese in Austria, written by freelancers (one to four pages); second, advertisement, mostly of local ethnic businesses (ten or more pages); and third, news and information about Austria, most of which is translated from the Austrian dailies Kurier and Die Presse or the weekly News (one to two pages). Thus, the staff of Europe Weekly in Vienna do not only cooperate with the editorial offices in Paris and Shanghai, but also with those of Austrian media. Most importantly, within this locally produced part, the newspaper is able and willing to take up a critical stance towards China, even though sometimes only 'in a roundabout way', as the editor in chief stated in an interview. 6 According to the editor in chief, the main purpose of the newspaper includes three elements. First, to enhance the integration of overseas Chinese in Austria; second, to safeguard their rights, interests, and security in Austria; and third, to maintain links to China and support China's national interests. What seems to be contradictory, at first sight, is in fact the manifestation of the transnational objective of the editorial desk in Vienna. The orientation towards both Austria and China is regarded as two sides of the same coin. Moreover, it is interesting to note that overseas Chinese are mentioned separately, implying that sometimes overseas Chinese interests do not automatically coincide with those of Austrian and/or Chinese citizens.
To conclude, Europe Weekly can be understood as an ideal-typical transnational organisation. The local autonomy of the editorial office in Vienna allows for an adaptation to the specific needs and interests of the Austrian Chinese community. While the participation in the Liánhé Zhōubào project enables it to profit from otherwise unavailable resources, it also makes the Weekly dependent on media outside the Chinese community in Austria. The content is drawn from Paris and Shanghai, from Austrian newspapers, and from in-house production in Vienna. This diversity of sources is an expression of the newspaper's objective. By simultaneously serving integration, Chinese nationalism, intra-group assimilation, and transnational attitudes, the newspaper aims to create a 'diasporic public sphere' (Appadurai 1996: 21) that links its readers to Austria, China, and the Chinese community in Austria, as well as in other countries. The organisational structure, the content resources, and the Weekly's mission statements indicate orientations towards and attachments to multiple localities, providing overseas Chinese in Austria with multifaceted points of reference to perform their overseas Chinese identity according to different expectations and requirements.
Quantitative Content Analysis
Europe Weekly consists of 36 pages in total, with approximately 15 of them being in-house productions and about 20 obtained from the shared text-pool. Of the four main sections, the one related to China and the overseas Chinese outside of Austria mostly derives from the Liánhé Zhōubào pool, whereas the rubrics about the Chinese in Austria and the Austrian mainstream society are produced locally.
On the first one or two pages, readers usually find news and information about Austria, especially Vienna. By providing all kinds of information, for example about cultural and social events in Vienna and other cities, Austrian news and history, or legislation and the political system in Austria, the Europe Weekly functions as a socialisation agent for overseas Chinese, potentially preparing them a way towards mainstream society. In these sections, Europe Weekly addresses its readers as members of the Austrian mainstream society or, at least, provides basic knowledge of the latter and its cultural values. It fosters the construction of an overseas Chinese identity that is compatible with the situation in Austria.
A large block of the newspaper, usually about eight to ten pages, is devoted to China. This part covers multifaceted topics, such as Chinese sports, television and film, eating and drinking, literature, business news, or news about Fujian and Zhejiang, the native places of most Chinese in Austria. Most of these articles are produced in Paris and Shanghai. This part of Europe Weekly helps its readers to keep in touch with their former home or the home of their (grand-)parents and treats them as members of the Chinese motherland.
Another large block-approximately 15 pages-focuses on the Chinese community in Austria. It contains news about activities of Austrian Chinese individuals, associations, schools, and media, as well as a large number of advertisements, mainly by Chinese businesses in Vienna. This part of the Weekly is exclusively produced by the staff in Vienna. In these sections, the newspaper implies that overseas Chinese are part of the local Chinese community. It not only helps Chinese immigrants to organise their life beyond the mainstream society by offering practical help, jobs, or housing, but it also provides a platform to express specific local immigration and life experiences, opinions, feelings and needs, thus ascertaining a common sense of belonging among Austrian Chinese.
Finally, a small section of Europe Weekly provides news about overseas Chinese around the world. The stories in this part cover a wide range of topics, including large scale transnational meetings or traditional holiday activities. These articles derive from the shared text pool. They create the image of a global Chinese diaspora, thus integrating Austrian Chinese readers into the global Chinese family scattered around the world, and allowing readers to imagine themselves as part of a transnational Chinese community. Moreover, the paper has sections about lifestyle and health care that are not classifiable as part of one of the above mentioned sections. The front page, which is also produced in Vienna, cannot be exclusively ascribed to one of the four spheres of reference or spaces of identification. Instead, cover stories about Austria, China, or the Chinese in Austria alternate week by week, thus emphasising the transnational orientation of the Weekly.
The content that is produced in China and France tends towards the formation of a transnational or national Chinese identity, thus helping Chinese immigrants 'to escape from the territorial and jurisdictional confines of the countries where they live' (Verhulst 1999: 33) . However, since Europe Weekly at the same time enjoys a great deal of independence, this orientation does not isolate the readers from their immediate environment, but also makes a contribution to the integration of readers into the Austrian Chinese community and the Austrian mainstream society. To this effect, Europe Weekly contributes to a pluralistic mindset of its readers by conveying the images of Austria, China, the Chinese community in Austria, and the communities in other countries as integral and coexistent parts of their everyday world. In accordance with the findings of the previous chapter, we can conclude that the Weekly aims to promote pluri-local attachments and flexible self-assurances of the Chinese in Austria. The newspaper provides information that can be utilised by its readers to context-dependently perform different versions of Chineseness that comply with all four spaces of reference and the expectations of their respective members. In other words, the Weekly's content is tailored to the diverse needs of Chinese immigrants in Austria: Success and satisfaction of needs should be guaranteed in Austrian, Chinese, and third space contexts respectively. Europe Weekly provides its readers with the raw material to make it possible.
While this model of multi-dimensional identity formation has been described as being based on the harmonious coexistence of the different social and cultural worlds so far, in the following section it will be tested in other circumstances putting the frictionless build-up of the rectangle at stake.
Qualitative Content Analysis
In this section, I focus on the Weekly's reports in times of a crisis, that is to say, when the West (Austria) and China find themselves in antagonistic positions. This was the case during the 2008 Tibet unrest, a series of Tibetan demonstrations and riots against Han Chinese predominance that started from Lhasa and soon spread to other Tibetan areas in the provinces of Gānsù 甘肃, Qīnghǎi 青海, and Sìchuān 四川. The media, both in China and Austria, reported extensively on that event in March and April of 2008, yet relying on and providing strongly contrasting portrayals and commentaries on what happened and why. Western media, including those in Austria, mainly sympathised with the Tibetans and their claims and criticised or even condemned China's violent crackdown of the unrest and violations of human rights. In contrast, Chinese media accused the West that there was a strong bias in their media coverage, including deliberate inaccurate presentation and distribution of false information about the event. China's media further accused the Dalai Lama and the so-called 'anti-Chinese international forces' (guójì fǎnhuá shìli 国际反华势力) of orchestrating the protests (People's Daily, 21 March 2008) . Contrary to Austrian media reports, China focused exclusively on the narrative of riots caused by Tibetans while simultaneously denying the existence of any peaceful demonstration, and claiming that authorities had dealt with the situation according to law.
The covering of the riots in Tibet in March 2008 provides us with the opportunity to analyse Europe Weekly's handling of a situation, in which different components of the pluri-local world promoted and created by the Weekly are suddenly in sharp contrast to each other. Against this background, the content of Europe Weekly's reporting on the Tibetan crisis will be analysed, partly by comparing it to the media coverage in the Austrian daily Die Presse and the mouthpiece of the CCP, the People's Daily. What position does the overseas Chinese weekly adopt in this situation, and does it show any inclination towards the Austrian or the Chinese narratives? Or, on the contrary, adheres to a 'third culture' position? How, then, is overseas Chinese identity in Austria managed and conceptualised during a time of crisis?
Even though Europe Weekly took a rather neutral stance in the first week, from the second one onwards the newspaper started to adopt the official Chinese interpretation of the crisis and reproduced the narratives of the Chinese government, as can be seen in its treatment of the following five aspects: The 1959 Tibetan uprising was described as a revolt staged by the Tibetan upper class to oppose social reforms and to maintain serfdom. In order to secure the national unification and to liberate the Tibetan people, the Chinese government, according to Europe Weekly, suppressed the revolt of the reactionary group, thus paving the way to Tibet's successful economic and cultural construction in the following decades (Europe Weekly, 7 April 2008: 15 (Die Presse, 7 April 2008) . In Paris, these protests even forced the path of the torch relay to be shortened after the torch had been extinguished several times. In contrast to Western newspapers criticising China for its Tibet politics, Europe Weekly stuck to the official Chinese narratives. Instead of reporting about massive anti-Chinese protests in several European and American cities, it was writing about individual violent criminals. Protesters were condemned as disrupters and for violating the rights of those bearing the torch. In line with Chinese state media, the Austrian Chinese newspaper paid homage to the Chinese handicapped torch bearer Jin Jing, who was 'attacked' (xíjī 袭击) by separatists during the torch relay in Paris (Europe Weekly, 28 April 2008: 4) . In both Chinese and overseas Chinese media she was hailed as a national hero who defended the dignity of the Olympic torch (People's Daily, 9 April 2008) . While completely ignoring protests against China's Tibet policy in Austria, the newspaper limited its visual angle to the pro-Beijing overseas Chinese demonstrations around the world, thus detaching Austrian Chinese from their local environment and incorporating them into the global pan-Chinese diaspora grouped under the banner of the Communist Party. 
Discussion
The above short but exemplary overview of Europe Weekly's coverage of the 2008 Tibetan unrest shows that the newspaper, by and large, abandoned its transnational orientation when faced with a critical situation in China with repercussions on the country's relations to the outside world. As could be seen in the first two parts of the analysis, under normal circumstances, Europe Weekly would refer its readers to all four spaces of identification for reasons of orientation. Instead of creating differences and contradiction, it overall regards Austria, China, as well as the local and transnational Chinese communities as integral parts of the overseas Chinese Lebenswelt in Austria. However, as soon as elements of the overseas Chinese life horizon get caught in an antagonistic conflict, Europe Weekly seems to lose its openness towards these different sources of identification and replaces hybridity and pluri-locality by dichotomy and binarity. In this specific situation, there are only very few instances when Europe Weekly refrains from reproducing China's official media narratives-nevertheless, it is important to take note of some minor yet important variations that differentiate the overseas newspaper from its mainland Chinese counterparts.
In one issue, the newspaper published a number of critical comments selected from the internet, albeit not without indicating that the content published on that specific page does not represent the viewpoint of the Weekly's staff and editors. One of the postings made reservations regarding the pro-Chinese attitudes of his coethnics that might lead to a serious estrangement between Chinese immigrants and the Austrian mainstream society. Another posting criticised the 'blind spots' in Beijing's Tibet policy. Beijing was accused of ignorance towards the Dalai Lama and the interests of the Tibetan people. The author further advised the Chinese media to handle conflicts with the Western world in a more civilised way, instead of simply attacking and accusing the West (Europe Weekly, 28 April 2008: 6) . Here, Europe Weekly gave its readers the opportunity to experience skepticism against certain policies of the Chinese government and listen to critical voices raised against anti-Western attitudes of fellow Chinese immigrants-while at the same time trying to minimise the risk to get itself into trouble.
Apart from such cautious presentation of minority voices, the Weekly largely ignored the viewpoints of Austrian media and reproduced the Chinese propaganda in its coverage of the Tibetan crisis. By conveying the PRC's official narratives, Eu-rope Weekly facilitated its readers to connect emotionally with China, thus fostering a pan-Chinese national identity among the 35,000 Chinese in Austria. The newspaper continuously reported overseas Chinese acts of solidarity around the world, creating the image of a single mainland oriented patriotic community. Instead of treating Austrian Chinese as a specific group of people in their own rights, they were just presented as part of a big pan-Chinese family. By attaching positive stereotypes to China and negative ones to the Western world, the reporting contributed to a dichotomisation of the overseas Chinese world. People and institutions in the West were accused as liars, violent criminals, and even imperialists. China and the Chinese on the other hand were represented as advocates of freedom and as victims of a Western conspiracy. The act of creating difference and identification of the 'Other,' which is important as a prerequisite for identity formation, becomes 'threatening, a site of danger, of negative feelings, of splitting, hostility and aggression towards the "Other"' (Hall 2004: 238) at this point. As overseas Chinese were pushed towards a bipolar world, coined by a conflict between the good Chinese 'We' against the evil Western 'Other,' the third spaces were not part of or present in the coverage of the Tibet unrest anymore. The Tibet reporting of Europe Weekly only very rarely deviated from these stereotypes; for the most part, it intended to integrate Austrian Chinese into a deterritorialised Chinese nation state and detach them from their Western environment.
These findings beg the question why a newspaper with an overall transnational orientation, as in the specific situation described above, suddenly transformed into something close to a mouthpiece of the Chinese government. What could be the factors that led to the Weekly's closeness to mainland Chinese media narratives and the exclusion of Austrian voices despite a certain extend of autonomy and links to Austrian media counterparts? For a tentative answer to these questions, attention should be paid to two specific issues. First, China's self-ascription as a victim of the West seemed to be in line with the feelings and experiences of those Chinese immigrants that often experience discrimination by members of the mainstream society. As Liu (1998: 592) has argued, by drawing on James Clifford's work, 'diaspora consciousness is constituted by "the experience of discrimination and exclusion" and by "a shared and ongoing history of displacement, suffering, adoption, and resistance".' This is also true for parts of the Chinese immigrants in Austria (Schäfer forthcoming). The coinciding of reported and perceived Western discrimination becomes a powerful force for the solidarity between Chinese inside and outside China. Second, Chinese and Austrian media incorporated the overseas Chinese perspective to a very different degree. Mainland Chinese media provided space for overseas Chinese voices as long as they agreed with China's handling of the crisis, whereas the Austrian media mostly ignored the voices of Chinese immigrants in Austria. Instead, Austrian media took up a critical stance against China and therewith, even if indirectly and unwittingly, against all Chinese. Thus, it can be argued that, in this difficult situation, the overseas Chinese community found itself unable to assert its place in the Austrian mainstream discourse and society. To make it even worse, during the Tibetan crisis, Tibetans in Austria were repeatedly portrayed in articles in Die Presse, while the much bigger Chinese community was mentioned only once. Facing this situation of marginalisation in their country of residence, overseas Chinese were prone to turn to the People's Republic that was eager to provide platforms for expressing patriotic thoughts and feelings within its national media sphere and, thus, a space for positive identification. Chinese immigrants made use of the identity resources most readily offered by the Chinese side. The findings indicate that, under these circumstances, Europe Weekly's media representatives were willing to accept their role prescribed by China.
Nevertheless, this does not mean that the Weekly as a whole distanced itself from Austria. Even during the coverage of the Tibetan unrest in March and April 2008, it continued to provide learning material for the Austrian naturalisation test or to report on initiatives of Austrian-Chinese friendship, as in the case of an event organised by the Confucius Institute Vienna in cooperation with the Vienna Conservatory (Konservatorium Wien) (Europe Weekly, 21 April 2008: 4) . In many cases, we find such pro-Austrian articles right next to the anti-Western ones about the Tibetan unrest, softening the patriotic stance of the pro-Chinese Tibet reporting. Furthermore, while the Europe Weekly did reproduce official Chinese narratives of Western intrusion on Chinese interests, it always shied away from applying them to Austria. On the one hand, Europe Weekly ostentatiously exhibited pan-Chinese nationalism by criticising 'the West' but, on the other hand, refused to include Austria in this notion of 'the West'. 'Austria', in contrast to the 'West', was never explicitly called a counterpart. This can be understood as a strategy to avoid criticism against the host country in order to prevent a direct conflict with the Austrian society and state. Thus, the door towards the Austrian mainstream society always remained open. Emotional attachment with the People's Republic was accompanied by a strive for integration in Austria and Austrian-Chinese friendship. By shying away from including Austria into its general anti-Western stance, the Weekly seemed to leave a 'loop hole' for an identification of its readers with their place of residence, thus displaying an attitude that can be described as transnational.
At the same time, Europe Weekly tried to meet the wishes of part of the overseas Chinese in Austria who wanted to read articles not exactly in line with Chinese state media, but still avoiding direct criticism of and confrontation with the Chinese government, i.e. by marking the publication of critical postings from online forums as not representing the standpoint of the editorial. By doing so, Europe Weekly provided a platform for critical voices without distancing itself from its Chinese partners. This strategy of avoiding turning against either China or Austria can, again, be regarded as transnational. In contrast to the People's Republic media, Europe Weekly did not fully reject Austrian and diverging overseas Chinese standpoints.
Even when leaning towards the Chinese side, the Weekly tried to reconcile the allegedly opposing world views of Austria and China to a certain extent. In other words, Chinese patriotism was used as an emotional anchor but not as a marker of difference between overseas Chinese immigrants and Austria. This implicit strategy should be acknowledged as an attempt to retain at least some of the Weekly's transnational orientation, even if it sometimes seemed to be a walk on eggshells.
Finally, it should be kept in mind that the 2008 Tibetan crisis is an emotionally charged topic that offered little space for reconciliation. Findings in this specific context, therefore, are indicating a one-time strategy under very specific circumstances that should not be confused with the everyday situation of overseas Chinese journalism and, thus, should not be overrated.
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Conclusion
Overseas Chinese identity in Austria is drawing on the potential of four social spaces, each of them holding the promise of being a possible place of belonging. In general, Europe Weekly exposes its readers to news, information, and values from all four, bearing proof to the crucial role the media play in the formation of a Chinese transnational imagination. Reading the Weekly provides the opportunity of involvement in all four social spaces. Its content fosters an overseas Chinese identity that maintains native and traditional elements of Chineseness while simultaneously striving for the integration in the Austrian host society, as well as in local and transnational overseas Chinese communities. The newspaper enhances a pluralistic world view for its readers and, thus, provides a narrative of a hybrid Chinese identity that spans all four impact factors introduced in the theoretical model above. It displays different identity options, which, in the end, still accumulate into an image of the Austrian Chinese anchored in multiple cultural spaces.
Even in its coverage of the 2008 Tibetan unrest, when Europe Weekly promoted the rhetoric of a solidarity of the Chinese around the world with the Chinese nation state and emphasised a Chinese identity and anti-'Western' standpoint, it still avoided turning against the Austrian host society by counterbalancing critical articles towards the Western world with friendly ones about Austria. This means that, in its effort to remain open to specific Austrian Chinese perspectives, in some cases Europe Weekly deviated from nation state master narratives and replaced them with those of hybridity.
All this adds to the picture that Europe Weekly is meant to function as a platform for the Chinese community in Austria to reproduce and internalise its own multifari-ousness. Most certainly, imaginations of being Chinese are never fully under the control of the Chinese nation state but, instead, belong to each and everyone who claims to be Chinese regardless of his or her affiliation. Overseas Chinese immigrants possess the power to participate in this struggle over identity. The ability of self-organisation-such as the semi-autonomous Europe Weekly-indicates that Chineseness varies from place to place, molded by national, local, and translocal circumstances. These new hybrid manifestations of identity, leading to 'many different Chinese identities, not one' (Ang 1998: 225) , is not only enriching the cultural concept of Chineseness but also offers a chance to immigrants and host societies to handle their common future in an 'age of migration'. 
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